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Company Overview

B Established:

Sumitomo Life at a Glance o

May 1907

Key Figures® — FY2022 (as of Mar 2023)

B Premium income:

B Core business profit2:
B Total assets:

B Annualized premiums from
policies in forces:

B Solvency margin ratio:
B Embedded value* (EEV):

B Number of sales
representatives:

B |[nsurer financial strength
rating®:

Source: Company disclosure

JPY 2.58tn (USD 19.3bn)

JPY 261.3bn (USD 1.9bn)
JPY 42.66tn (USD 319.4bn)

JPY 3.04tn (USD 22.7bn)

679.0%
JPY 4.75tn (USD 35.5bn)

33,538

A+ [S&P], A1 [Moody’s],
AA- [R&l], AA [JCR], A+ [Fitch]
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Group Overview®

Life Insurance

)| PRI

FRERIIN—T

Medicare Life
Insurance
W Sells simple and affordable
products through banks and

outlets
® 100% subsidiary

ERESTIL—F
Small-amount and L |
Short-term Insurance -

of P IR HRE
AIARU Small Amount
& Short Term Insurance

B Owns 100% of the shares

Insurance Outlets

FUTABIR

FHr

(@ RIRiEsr573,
Izumi Life Designers /
INSURANCE DESIGN /

Agent Insurance Group /
Mycommunication

B Also sell other insurers’
products

B Ownership: 100% / 95% /
37.94% / 43%

J

A SYMETRA

W Life insurance group
operating businesses
across the U.S.

W 100% subsidiary since

February 2016
Vietnam Indonesia
Pl YSBNI
BAOVIET & NI

China

m Life insurance JV with
PICC group

B Owns 10% of the
shares

Singapore

@ Singlife

1. Consolidated figures. USD amounts in parentheses in this presentation (except as otherwise stated) are
translated from JPY using USD1 = JPY133.53, as of March 31, 2023.
2. Core business profit of the group (see page 6 for details). Core business profit based on a new definition that

B The largest financial / ® JV with BNI, a B A holding company that controls
is applied starting in FY2022, including the inclusion of hedging costs related to foreign exchange in the

insurance group in national bank Aviva Singapore, one of the

calculation. Figures for prior years are also calculated using the same definition. Vietnam B Owns 39.99% largest domestic insurance
. Figures for individual life and individual annuity for domestic business (see page 5 for details) B Owns 22.08% of the of the shares companies, and Singlife.
. Combined figures of Sumitomo Life’s EEV, Medicare Life’s EEV and Symetra’s EEV (see page 9 for details) shares B Owns 23.22% of the shares

. As of April 30, 2023.
. As of March 31,2023 on ownership

o U b~ Ww
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Key Highlights

< FY2022 Results

P.5

>

>

Group annualized premiums (AP (Group)) from policies in force increased
from the end of the previous fiscal year. (+5.5%)

AP (Group) from new policies increased year on year mainly due to the
growing sales of foreign currency-denominated, single-premium
insurance in Sumitomo Life and the growing sales in Symetra. (+28.9%)

Group core business profit decreased year on year mainly due to an
increase in payments of claims and benefits related to COVID-19,
despite an increase of interest income on foreign bonds at Sumitomo
Life due to the yen’s depreciation. (-22.6%)

Solvency margin ratio (consolidated) decreased from the end of the
previous fiscal year (-115.6pt) due to a decrease of net unrealized gains
(losses) on available-for-sale securities, while economic value-based
solvency ratio (Consolidated ESR) showed stable. (+15.3pt)

Capital base remains solid with a steady accumulation of internal
reserves and surplus.

EEV increased from the end of the previous fiscal year due to positive
factors in the insurance business such as acquiring new policies and
securing earnings from policies in force, which outweighed negative
factors such as rising foreign interest rates. (+72.2bn)

Empowering your future g/
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I. FY2022 Business Results
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Operating Performance —

Group annualized premiums (AP (Group)) from policies in force increased from the end of the previous fiscal year due to the

accumulation of new policies and the depreciation of the yen.

AP (Group) from new policies increased year on year mainly due to the growing sales of foreign currency-denominated,
single-premium insurance at Sumitomo Life and individual annuities and corporate insurance at Symetra.

Group Annualized Premiums from Policies in Force!

Group Annualized Premiums from New Policies?!

JPY bn
JPY b
" 3,0422 300 - 278.0
3.000 2 884.5 (USD 22.7bn) (USD 2.0bn)
’ 2,782.4 28065 28044 U7 250 -
697.0 2099 2027 4997
419.4 462.4 462.5 943.7)  (Usps2Hn) 200 1 : 150.2
2,500 - 77.0 95.2 (USD 1.1bh)
150 - 87.6 79.2 '
2,000 100 -
’ 81.8 77.6
72.0 69.3 £len 7 (USD 0.5bn)
5 4
1,500 #779_;_ _L,753.ﬁb 1,740.0 1,7204 1,708.7 ( n)
(USD 12.7bn) 0 -
FY19 FY20 FY21 FY22 FY23
1.000 ® Third-sector 1 Excl. third-sector L1 Overseas (Symetra)
Persistency Rate? (Non-consolidated)
500 100
96.2 96.3 96.4 96.7
( n) 95 - 93.9 ——*
0
Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 90 1 92.6 90.6 92.1 92.2
@ Third-sector 1 Excl. third-sector 11 Overseas (Symetra) 88.6
1. Eg:/:gz;?;gglrﬁﬁes:c business (Third-sector + Excl. third-sector) are individual life insurance and Tii?ng Mar 19 I Mar 20 I Mar 21 I Mar 22 I Mar 23 I
2. Figures are based on annualized premiums for products sold by sales representatives Empowerinw
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Profit Trend

Group core business profit decreased year on year mainly due to an increase In payments of claims and benefits
related to COVID-19, despite an increase of interest income on foreign bonds at Sumitomo Life due to the yen’s
depreciation.

t1,2

Core Business Profi (Group)

JPY bn
300 -
200
100 Of which, overseas operations (
33.2
0 a

FY18 FY19 FY20 FY21 FY22

1.Core business profit based on a new definition that is applied starting in FY2022, including the
inclusion of hedging costs related to foreign exchange in the calculation. Figures for prior years are
also calculated using the same definition.

2.Group core business profit is calculated by combining core business profit of Sumitomo Life and
Medicare Life, and profit before tax of Symetra, Baoviet Holdings, BNI Life, Singlife Holdings and
PICC Life attributable to Sumitomo Life’s equity stake in each company, with adjustments made to
some internal transactions.

Gain from Insurance Activities

and Interest Gain! (Non-consolidated)

JPY bn
350 - K
264.5
300 - 2494  266. 236.3
s | — — ( 1.7bn)
200 -
21131 1070
150 3006 USD 0.8bn
21511 2458
100 -
50 -
0
A 50 -
FY18  FY19  FY20  EY21  FY22

= Interest Gain .1 Gain from Insurance Activities =#=Core Business Profit

<Average Assumed Yield and Investment Yield>

% (Non-consolidated)
2.60 1 2 35 2.34 Investment yield
2.40 - '
2.20 -
2.00 A Average

T - assumed yield
180 1 195 193 1.94 1.88
1.60 T T T T 1
FY18 FY19 FY20 Fy21 FY22
Empowering your future g/
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Impact of the Pandemic —

Payments of claims and benefits in FY2022 increased mainly in the first half of the year due to payment for deemed
hospitalization, but decreased in the second half of the year and thereafter owing to reviews of and revisions to
payment criteria.

Payments of claims and benefits related to COVID-19 (sumitomo Life (non-consolidated))

As of March 31, 2023 (March 2020 — March 2023)

Claims paid and benefits (Sumitomo Life (non-consolidated))

JPY bn 036.1

.

Benefits (Sumitomo Life (non-consolidated))

Death benefits Hospitalization benefits Total
Number Amount Number Of which, Amount Of which, Amount
deemed deemed
hospitalization hospitalization
Total since the
spread of COVID-19 3,765 23.7bn 718,061 701,372 86.5bn 83.7bn 110.2bn
Of which, in FY2022 2,119 12.1bn 627,767 620,684 75.1bn 87.3bn
Of which, in FY2021 1,201 8.5bn 81,262 74,793 18.7bn

] JPY bn 49.9
1,000 934.3 (USD 7.0bn) '
‘ - 915.2 854 7 829 6 50 -
800 1 12948 ' .
306.9 9965 — 388.8 40 25 1
600 - ’ 30 4 (USD 0.1bn)
200 | 10 - 11
0.4
0 - O 0.0 T CC T T T
FY19 FY20 FY21 FY22 FY22
FY18 FY19 FY20 Fy2l FY22 H Deemed hospitalization 1H 2H
@ Claims Paid 4 Benefits Payments u Except for deemed hospitalization Eaponering your e/
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Capital Base _

Solvency margin ratio (Consolidated SMR) decreased from the end of the previous fiscal year due to a decrease of
net unrealized gains (losses) on available-for-sale securities, while economic value-based solvency ratio
(Consolidated ESR) was stable.
Capital base remains solid with a steady accumulation of internal reserves and surplus.

Trend of Consolidated SMR and Consolidated ESR Trend of Capital (Non-consolidated)

B Trend of Consolidated SMR IPY bn
- 6000
1000% -1 915.6% 862.5%
870.0% =270
= .| 794.6% - 5000
800% - | 679.0%
- 4000
|
600% -
- 3000
400% - - 2000
Regulatory minimum threshold of 200%
200% LRI R R RN R N R R R e N F RN N NN F R RN RN N 1000
| AN
0% 0
Mar19 Mar20 Mar2l1l Mar22 Mar?23
L4 Total Solvency margin et Total risk m--Consolidated SMR

(Right-Axis) (Right-Axis)

B Trend of Consolidated ESR

200% - - —]
196.6% 194.6% 209.9%

100% A 143.7%

0% T T T 1 1
Mar20 Mar21 Mar?22 Mar?23

IPY b 3,062.5
3,078.3 (usp 22.9bn)

3,000 2.765.7

External
2 462.6 2,508.5 600.5| 566.5| ® - Capital

2,500 - 5699 _ <5>= JPY 566.5bn

4999 |
499.9 _ 701.9| (7525 @
2,000 1 ‘50,0 508.2
364.3 4171 -
1,500 - - Internal
744.4l 7875 883_@ 971.9 849.5 @ — reservelsand
I
1,000 - pu— IPY 2496.0bn
1650, 165.0 165.0) 2550 @ | o
500 -
@
. |

Mar19 Mar20 Mar21 Mar?22 Mar?23

(DReserve for fund redemption + Reserve  @Fund for price fluctuation @Reserve for price

for redemption of foundation funds? allowance fluctuation
@Contingency reserve ®Foundation funds ®Subordinated bonds
/loans
(Reference)
Unrealized gains/losses on available-for-sale securities in GA assets (non-consolidated)
As of Mar 2022 | As of Mar 2023
Change
Available-for-sale securities 1,210.0 368.4 (841.6)
Domestic bonds (42.7) (192.0) (149.2)
Domestic stocks 1,142.0 1,053.2 (88.7)
Foreign securities 82.4 (496.2) (578.7)
1. Figures are after appropriation of surplus
2. Stocks, etc. without quoted market price and partnerships, etc. are Empowering your future_/

excluded from the table above. See page 51 for details.
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EEV Trend J—

EEV increased from the end of the previous fiscal year due to positive factors in the insurance business such as
acquiring new policies and securing earnings from policies in force, which outweighed negative factors such as
rising foreign interest rates.

EEV (Group) EEV Growth Factors

JPY bn 4.751.2 b
4,678.9 (USD 35.5bn) JPybn

4,489.2
Income from Economic
4,000 - 3,699.0 new business .
3,584.1 and existing variances
businessetc. | Fooaly o
3oco 4 ¢ 4o ¢+ o+ ¢+ 4 ¢ 4 4 A 000 A __
2,000 -
4,500
1,000 - <Reference>
Mar 22  Mar 23
0 30yr JGB 0.930% 1.230% ,751.2
Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 20yr JGB  0.700%  1.000% [+72.2]
,678.9
o 10yr JGB 0.210% 0.320%
<(Reference) Sensitivity Rate of EEV (Group)'> 4,000 o ’ ’
% 50bp downward parallel shift in JPY US 10yr | 2.338% = 3.468%
20.0 risk-free yield curve 10% decline in equity JPY/USD 122.39 13353
10.7 11.0 and real estate values
C= -l S — =
- 4.9 5.3 54 43 3.4 =
Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 Mar 22 Mar 23
1. Sensitivity for each item. Other conditions are assumed to be the same. Empowering your fture
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II. "Sumitomo Life Group Vision 2030"

"Sumitomo Life Medium-Term Business Plan 2025"
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Review of Medium-Term Business Plan (2020-2022

Jo be angindispensableginsurance.company,for; somety undertheinew,normal

Contrlbute to SOC
Adapt to social change
Transformation for contlnual evolution

Be trusted by socie Contribute to achlevmg the SDGs

“Customer” is the subject word

SUSTAINABLE MM
sevecorment GLtALS "=

| &8
: _- 1 !m E
Contributing to healthy and Qﬁ*' D.-.

" From the perspectives of all Flexible

our customers long-living society clanatan
& L[ Investlng in future change
Behavior and work style bl Sl W[‘“V

personalized for our customers

Service ) nfrastmdu & Innovation
Reform Nurturmg Buildin Creation
Agencies suchas =
Products & financial institutions Management
Asset services Life designers & insurance outlets base Overseas
management operations

Advancing all businesses together with our customers

ltlems Targets for March 2023 Results Status of
(2020-2022) (2020-2022) achievements
Number of customers (policies in force)?! i "
(Sumitomo Life + Medicare Life + Business Alliance Partners) 14.00mn pO|ICIE‘S 14.62mn pO|ICIeS
Annualized premiums from policies in force JPY 2,310.0bn JPY 2,345.1bn
(Sumitomo Life + Medicare Life)
Of which, third-sector JPY 610.0bn JPY 636.4bn All targets
achieved
(Sumitomo Life + Medicare Life) JPY 901.0bn JPY 935.2bn
(Symetra, etc.) JPY 103.0bn JPY 133.4bn

1. Number of individual life insurance and individual annuities, including products provided by our business alliance partners (Mitsui Sumitomo Insurance, NN Life, Sony Life).
2. Targets are set using the former definition, which does not include foreign exchange hedging cost, etc. Results are calculated under the same definition as for the targets. Eml"’we‘“w
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“Sumitomo Life Group Vision 2030”
“ ' ' lum-Term Business Pl

To realize our “Sustainability Management Policy,” we will set out the “Sumitomo Life Group Vision

2030"—which includes both our vision for 2030 and the strategy for achieving it—and use it to define the
steps we will take over the next three years in the “Sumitomo Life Medium-Term Business Plan 2025” to
realize our vision for the Group. [

Backcasting from
2030

QOur calling and
long-term vision

Include apparent issues at this . Realization of
point in time as well as : Sustainability

continuous efforts to take to : Management Policy
address them :

Sustainability
Management Policy

Sound operation of insurance

Vision
Sumitomo Life for 2030

2026:

Start of a new WELE1LOLY| P Vision Creating;):Scir(;(ra:‘;any —
. . t f =
Sumitomo Life Sjriri]tglr;yo ilirf 2030 continues to grow

Efforts to resolve social and
environmental issues
Collaboration with
stakeholders

Issues Medium-Term Insurancet Numerical Goals

to tackle : 20 million customers receiving the val
Business Plan 2025 of well-being and 5 million SUMITO

LIFE Vitality memble\rs among the

N\ :
Specific initiatives of the [

Company and Company-based
and Group-based numerical
goals for the next three years

realization of Sustainability

Strategy for ensuring our
Management Policy

Now 2026
Please refer to News Release on March 31,2023. Formulation of “Sumitomo 1. Company name changed from Hinode Life Insurance to Sumitomo Life Insurance in 1926
Life Group Vision 2030” and “Sumitomo Life Medium—Term Business Plan 2025” Empovering your future_/
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https://www.sumitomolife.co.jp/english/newsrelease/pdf/nr20230331.pdf

Overview of the “Sumitomo Life Medium-Term Business Plan 2025’ (2023-2025)

~ Becoming an “indispensable insurance group” that contributes to well-being ~

Establishing the path toward achieving Vision 2030
—

Contributing to health Providing a sense of Supporting
promotion security throughinsurance fulfilling lifestyles
Countries andregions, qual
Growth for our governments and companies Stimulating and improving the
business partners Improving the global environment engagement of human capital

N

Expanding the well-being domain

Advancing to well-being design  RULCITURGVALIENNTESELLRUTGENL L ESY Raalizing innovation in new domains

We will move beyond simply providing products i
and services centered on insurance consulting to Earnlngs structure reform
provide comprehensive (include non-insurance We will strengthen asset management and

service domains) services regardiess of the overseas business, implement cost controls,
channels to maintain and increase our customer and promote other comprehensive efforts that

In order to contribute to well-being for all, we will
develop and implement Waa$S, enhance services
in new domains, and expand the number of
customers who can receive our group's services.

base. We will establish a sales structure that contribute to sustained, consistent growth with
allows us to remain rooted in communities and on the aim of improving the sustainability of the New domains: WaaS, small amount & short term
L the same page as customers. ) Company. L insurance or “mini” insurance y
Engine Group strategies Engine

We will formulate strategies to realize “Sumitomo Life Group Vision 2030” as a
Group and promote management with a sense of unity and synergy while promoting Digital & data
Groupwide initiatives to resolve environmental and human rights issues.

Human capital
development

Strengthening and building out past initiatives: Promoting initiatives for Materiality

Fostering a better corporate culture Businessrisk countermeasures

We will inculcate purpose management inside and outside the Company, work to eliminate scandals and compliance violations and otherwise foster the
desired corporate culture, and consider measures to counter projected business risks.

Empowering your future g/
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Key Goal Indicators (KGI) in the “Sumitomo Life Medium-Term Business Plan

- ’ -2025
Key goal indicators (KGI) Sumitomo Life (non-consolidated)
Number of customers receiving the value of well-being (Japan) 14.6mn 11.7mn
Number of SUMITOMO LIFE Vitality members - 2.4mn
Annualized premiums JPY3.34tn JPY2.26tn
Core business profit 3-year total JPY730bn 3-year total JPY600bn
Number of customers receiving the
value of well-being/ Annualized premiums Core business profit
Number of SUMITOMO LIFE Vitality members
(Millions of people) (Billions of yen) (Billions of yen)

3-year total

3-year total

P e E

2-year total 7

613.3

275.7
] LN N

2022 P 2025 : 2020 2021 2022

2025 :

2020 = 2021 = 2022 : : :
Actual Actual Actual i Goal : Actual Actual Actual i Goal : Actual Actual Actual

2020 2021

% Group - - f;]‘gﬂltc%’ﬂgo%i'gited) —&— @ Number of SUMITOMO LIFE Vitality members Empowering your future

«» SUMITOMO LIFE




II. Sumitomo Life Group’s Initiatives

Empowering your future g/
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Domestic Life Insurance Business Initiatives Centered on
SUMITOMO LIFE Vitality

Solid Asset Management with Prudent Investment Policy

Focus on Sustainability

Overseas Business Development for Diversification and Further Growth

Sound Financial Foundation with Disciplined Capital Policy

@ ® © ©

Empowering your future g/
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Domestic Multi-channel and Multi-product Strategy—

We aim to expand the entire customer base of the Sumitomo Life Group by providing optimal protection that meets
the needs of each individual customer, customized to the unique characteristics of each channel.

Entities Characteristics of insurance products Channels

Empowering your future v Individugl Life Insurance
* Mortality, Nursing Care/Work,
QSUMITOMO LIFE Disability, Medical Insurance,

Savings «» SUMITOMO LIFE

. . . . 1
[Policies in Force:13mm ] v Corporate Insurance
Vitatity

Business Alliance

Sales Reps

Advancing with you
Mitsui Sumitomo Insurance
I (NSURANCE GROUP v P&CInsurance I _’
y o
w NN (NN Life) v/ Corporate Insurance
&F S Lif v Individual Life Insurance Bancassurance- Customers
» ony Lire » Foreign Currency Savings l Banks, Financial

Institutions & Japan
Post Group, etc.

Subsidiary

" v Individual Life Insurance
) AT 7 %R : : Insurance Outlets
(') e Simple and affordable medical
(Medicare Life) Insurance -
[Policies in Force:1mm])? :
EmEE N~ v Small-amount and Short-term I
N> ard
. S PP Insurance
P A P I AEENRRE ] - . . . _-L-------------+
(AIARU Small Amount & Short Term + Agile marketing, insurance coverage
Insurance) to the “niche areas”

1. As of March 31, 2023. Number of individual life insurance and individual annuities, including products provided by our business alliance partners (Mitsui Sumitomo Insurance, NN Life, Sony Life

)
2. As of March 31, 2023 Empowering yur future
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- SUMITOMO LIFE Vitality

The sales of our core product, SUMITOMO LIFE Vitality, continued to be strong.
The total number of policies sold since July 2018 is now over 1.3 million (as of March 31, 2023).

Overview of SUMITOMO LIFE Vitality Number of SUMITOMO LIFE Vitality policies sold?

o Launched
B About SUMITOMO LIFE Vitality thousand) | uncheqe Vialty Smart
-Package product that adc_ls Vitality, a g_Io_baIIy recognlfed health 1,400 & Cumulative total “Family Plan” and 1332
enhancement program with over 30 million members™ across 40 w4 Sinale-vear Light Plan —
countries and regions as of December 31, 2022, to a protection 1,200 gley Launched
type product 1,000 Expansion of reward Pevee
-Sumitomo Life is the exclusive partner insurer for the Japanese 800 partner companies®
market for the distribution of Vitality.
600
Protection Type Vitality Wellness Program
Prod . . . 400 Released '
Products - Contribute to reduction of risks 200 -
-Prepare for nursing, associated with illness via a u 196 ‘ 297 ‘ 207 ‘ 364 335
medical and mortality mechanism that promotes 0
risks sustained health enhancement FY18 FY19 FY20 FY21 FY22
External recognition Launched Vitality Smart
B JAPAN SERVICE AWARD “Excellence Award,” -Launched a portion of the Vitality Wellness Program as a stand-
“Judges’' Special Award” e alone product, separate from the insurance policy, in April 2023.
Recognized for its innovative insurance service that promotes e Incidental to insurance Vitality Smart Trial version
behavioral changes by adding the value of "risk reduction” to insurance. .. . .~ — :
BEE Provision Same as insurance 2 vears 4 weeks
B WELLBEING AWARDS “Grand Prize in the peljod terms ’
Goods and Services category” Orﬁﬁeﬂgﬁzck
Recognized for innovation as a life insurance policy that supports e Point Proposing the results of Same as on the left o IElxercise .
health improvement and well-being in conjunction with life insurance. ~ ®RANP PRIX ment health checks, etc. niine chec
. . . Prevention
B “Service Innovation 2022 in Japan” — _ -
Recognized for transforming insurance from preparing for risk to reducing risk Eligible All rewards Active Challenge, etc. Active
9 9 prep 9 g benefits and some other rewards Challenge
and for establishing a mechanism that promotes sustained health enhancement.

1. The type of Vitality provided outside Japan may vary depending on the country where Vitality is available (P&C Insurance, health insurance, etc.). Binpowesing your foface
2. The FY2018 figure shows results since release date, July 24. 3. 24 companies as of March 2023 ~/
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Data on SUMITOMO LIFE Vitality —

Changes in awareness, behavior, and health of policyholders

Increase in health awareness

after enroliment: 89 O/o

Rate of increase in steps per day?

+11%

Changes in
behavior

Good results®

Blood pressure reduction
(10 mmHg or more)

52%
68%
45%

Blood sugar reduction
(20 mg/dl or more)

LDL cholesterol reduction
(20 mg/dl or more)

Feel that a quality of life has
improved after enrollment?

1. Questionnaire by Sumitomo Life. Number of responses: 47,865 (not including Sumitomo Life
employees)

2. Analysis of the average number of steps taken by members enrolled between September 2018 and
January 2020, by the end of January 2022.

3. The results of the 2019 health checkups (taken from January to June) and the 2021 health checkups

(taken from January to December) were compared for those whose results were as follows (age and
gender composition was adjusted to be equal to that of Vitality members as a whole)
Blood pressure: systolic blood pressure of 140 mmHg or more but less than 160 mmHg

Blood sugar level: fasting blood sugar level of 126 mg/dl or more
-LDL cholesterol: LDL cholesterol of 140 mg/dl or more but less than 180 mg/dl

9 OA B Cancellation

Mortality and hospitalization rate*

B Mortality rate

Non-Vitality  vitality

By Vitality member status

approx. -680/0

1

Blue Bronze Silver Gold

approx.

-52%

M Hospitalization rate By Vitality member status
approx. -53°/o

ThIT

Non-Vitality  Vitality Blue Bronze  Silver  Gold

approx.

-16%

4. Calculated based on payments from April 2021 to March 2022 for policies issued from September
2018 (released SUMITOMO LIFE Vitality) to March 2021.The mortality rate excludes accidental
deaths, and the hospitalization rate excludes accidental hospitalizations and those related to
COVID-19 and other emerging infectious diseases. Non-Vitality refers to policies that do not
include the Vitality Wellness Program despite their eligibility.

Insurance policy cancellation and lapse rate

se rate| By Vitality member status
g approx. =@ 1 %

In

Blue Bronze
2

approx.

-28%
Non-Vitality

5. Calculated based on cancellation and lapse rate of insurance policies originally issued from
September 2018 (when SUMITOMO LIFE Vitality was released) to March 2021 from the 12 month to
the 35th month of the policy.

Cancellation and lapse rate of new policies of Live One and Prime Fit among the products eligible for
the Vitality Wellness Program.
Non-Vitality refers to policies of the above products that do not include theEMﬁE@aﬂ}MgW)ﬁm{ﬁés Program.

Silver Gold

Vitality

«» SUMITOMO LIFE 19




Promote the Use of “Digital Technology” —

fuses value unique to sales representatives and digital
technologies.

Promote building data platforms and various analyses to provide new products and services.
Promotion of DX (Digital Transformations)

Promote offering unprecedented value that

Digital Applications for Consulting

- Aggressive use of digital technology to maximize
the value unique to sales representatives

Business chat tool
“LINE WORKS”

A

- Perform various analyses to evolve the Vitality Wellness
Program and to provide other new products and
services that utilizes exercise data obtained from
wearable devices

-Plan to improve the data platform to further expand,
centrally manage, and utilize customer data

o) : < >
£ Web meeting tool 0 Data Platform
— 1] L . .
é Zoom r r . %803
o = W= '(?2 po i
O Policy data 1 M/ dical dat
edical data
ey L GuRER -~ L
E-learning tool B il ™ @ > “
“Cloud Campus” e Benefit ML Y 4 .
payment Inquiry | Exercise data
history \
Vitality action
c logs
2 Application procedures using Life evert
= the customer's smartphone, etc. information
<
Empowering your future s/
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Realizing Innovation in New Domains

e et sy ST T——

In order to provide multifaceted services that support well-being tor customers, we will promote the
“WaaS” ecosystem centered on Sumitomo Life Vitality through alliances with companies, local
governments, etc.

Overview of WaaS (Well-being as a Service)

-We realize lasting value unique
to Sumitomo Life by developing
services that will contribute to
“‘well-being for all” as an

O ERED I(ﬁ‘ah&j aaithiar Ufa

Hallh
Haalth of | | B leraerei

Famiy Dlt

Promotion of utilizing the Vitality Wellness Program

M Initiatives utilizing the Vitality Wellness Program

» We have been offering a part of the Vitality Wellness Program for

free and for a limited time without requiring enroliment in a life
insurance policy.

Savings Sosp
eCOSyStemj L . i Provided to individuals via sales representatives
- To be specific, in addition to - e
SUMITOMO LIFE Vitality, which - :
t to become a core of ana Manca Provided to employees as part of our support for
We expec _ Suppert companies promoting health-focused management
Waas, we will also use open T o BE—
innovation to keep addressing m. B Implementation of partnerships with local
issues of illness and old age that R governments

will affect everyone in the era of

Happiness in old age Happlness with [liness
(Aging) Mirass)

-Implementation of partnerships with local governments
utilizing Vitality Wellness Program as health enhancement of

the 100-year lifespan.
local residents and solution for local government issues

Utilization of CVC (Corporate Venture Capital)
*We will promote efforts to co-create business with X, SUMISE
startup companies through CVC as we propel the % INNOVATION terminals to seniors who are not familiar with ICT.
evolution of “SUMITOMO LIFE Vitality” and the |\ FUND Download the Count foot steps and

< Osaka Prefecture Smart Senior Life Demonstration Project>
Offered a part of the Vitality Wellness Program through tablet

creation of the Waa$S ecosystem. measure heart rates with a

wearable terminal
Link the data to the
SUMITOMO LIFE Vitality app

Promote health enhancement activities

SUMITOMO LIFE
Vitality app on

a tablet provided )
by the prefecture

D

Eliminate the digital divide

v' Creating the ecosystem with wellness-related companies through
_ engagement of “SUMITOMO LIFE Vitality”
Main | v well-Being domains aiming for not only “physical health” but also
scope “physical, mental, and social health”
) of v" New technologies and services that can be leveraged for a “customer
Invest experience that brings life insurance closer" and the creation of “new
ment contact points between customers and insurance companies”
\—___/ v' Promotion of DX

)

Contribution to the improvement of the QOL of residents

Empowering your future g/
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Medicare Life

Sales of medical whole life insurance continued to be strong from last fiscal year.
Medicare will supply some products to Sony Life from January 2023.

New Policies and Policies In force Product Supply to Sony Life qrom san 2023~)

- The benefits of base policy and rider of core products were revised and insurance premiums -Medicare Life will supply products to Sony

were reviewed in April 2022. They have been successful and new policies are continued to -Sony Life will sell the following products by
be strong.

- The number of policies in force exceeded 1.6 million in March 2023. Medicare Life through its over 5 thousands
Life Planners (sales representatives).

< Number of New Policies > < Number of Policies in Force > e i e e
(thousand policies) (thousand policies) <Products> m
- 1,800 -
400 377 s 1,614
1,600 Key Indicators
297 1,400 - 1,342
300 - As of As of
1,200 - 1,025 March 31, 2022  March 31, 2023
l 1,000 - JPY265.1bn JPY329.1bn
200 778
800 - 715 5
100 - 97 400 I 1672.2% 2078.2%
200 -
0 - 0 , , . . . ] AA- (R&I)
FY18 FEY19 FY20 FY21 FY22 Mar 19 Mar 20 Mar 21 Mar 22 Mar 23

*A JPY 20 billion capital injection has been
carried out to secure strong capital base in
September 2022 and in March 2023,
respectively.

B The feature of core products (New MEDI-FIT A)

-Medical whole life insurance that provides “more useful coverage” than ever
before, in as “simple and easy-to-understand a manner” as possible, with “more
affordable insurance premiums”

Empowering your future _/
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Domestic Life Insurance Business Initiatives Centered on
SUMITOMO LIFE Vitality

Solid Asset Management with Prudent Investment Policy

Focus on Sustainability

Overseas Business Development for Diversification and Further Growth

Sound Financial Foundation with Disciplined Capital Policy

Empowering your future g/
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Revision of Medium-Term Asset Management Policy (2023-2025)

Promote reduction of domestic interest rate risk looking ahead to the introduction of economic value-
based capital regulation in 2025.

Strengthen risk control but also conduct risk-taking within acceptable limits to improve profitability.

Before revision

" External environment |’

In 2025
Introduction of economic
value-based solvency

. v Rising domestic
regulation =

interest rate
[Reduction of domestic interest rate risk]

3r revision

[Reduction of domestic interest rate
risk/profitability enhancement]
Investing in super long-term bonds

5 )]
*Investing in super long-term bonds, etc. ! -
v Rising foreign L
Continuation of low . interest rates [ Profitability enhancement through risk- Q
: g : takin
interest rate v Lower yields on 0] . =
environment Foreign floating rate assets S
_ _ _ currency hedged , : :

[ Profit enhancement through risk-taking ] toreian bonds d ; Infrastructure and private equity/ -
-Foreign credit assets Orel_gn _On S _ Ut ! Project finance g\’_
- Foreign stocks, unhedged foreign the rise in foreign Foreign stocks/unhedged foreign bonds a

bonds exchange hedging e
=
. cost
Trends in =
SDGS/ESG v' GX transition [Promotion of responsible investment] =)
Promoting GHG net-zero
: L v

[Promotion of responsible investment] fStr(;rlg demand for Expanding ESG thematic investment
-GHG net-zero LIelne Visualizing Social Impact
-ESG thematic investments and loans

Empowering your future g/

«» SUMITOMO LIFE

24



Initiatives for Asset Management in FY2022 —

Significantly reduced currency hedged foreign bonds due to a significant rise in foreign exchange
hedging cost
Meanwhile, increased domestic bonds, foreign credit assets, and unhedged foreign assets
Eliminated some domestic and foreign stocks considering uncertain economic trends

Balanced Investment Portfolio QU SEURE:l

ALM Investment Portiolio QS ag;
Portfolio focused on yen-denominated assets Portfolio focused on highly liquid securities

*Objectiveis to contribute to sustainable growth of embedded value

*Objective is to contribute to secure payment of claims, etc.

v' Kept investing in super long-term bonds, etc., especially v’ Increased unhedged foreign bonds and also sold or
accelerating the investment pace while interest rates hedged them in the second half of the fiscal year to
were on the rise prepare for the risk of yen appreciation

v . . . . . '
Increased investment in foreign credit assets v Reduced exposure of domestic and foreign stocks by
(started outsourcing investment in foreign corporate bonds to Symetra

Investment Management (SIM) in July 2022) selling or hedging for the risk of falling stock prices

<Common to both portfolios>

v" Significantly reduced currency hedged foreign bonds stemming from the FRB’s aggressive monetary tightening
against the backdrop of soaring inflation, which led to a significant rise in foreign exchange hedging costs

B Market Interest Rate and Our Investment Yield B Market Conditions
2:5% 1 1.95% " Mar22 | Mar 23
150 | Change
=7 TOPIX (Closing Price)| 194640 | 200350 | . 57.10.
0.5% - ; 0.32% Newly Issued 10y JGB 0.210% 0.320% 0.110%
| A el - 20y JGB  0700%  1.000%  0.300%
AOS% - Mar 19 Mar 20 Mar 21 Mar 22 Mar 23 SOyJGB ............ 0 930% 1230% ............ 0 300%
=&==Investment yield (related to core business profit) USsSD / JPY 122.39 133.53 11.14
e=l==JGB yield (10yrs) EUR /JPY 136.70 145.72 9.02
@ @ @-M
1. Symetra Investment Management Inc (Symetra Investment Management) Empovering your future s/
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General Account Asset Portfolio _

Prudent investment policy focusing mainly on yen-denominated interest-bearing assets

Trends in General Account (GA) Assets Breakdown of GA Assets
(Non-consolidated) (Non-consolidated)

< As of March 2023>

Figures on B/S
JPY tn

30

20

10

34.5

1.7 \

319 32.2

2.1 24 ‘
05 05

4

R

Others

356 345

1g | (USD258.7bn)

= 31
g

Real estate

Other securities

Figures in parentheses are
currency hedged foreign
bonds?

Monetary claims
bought

Mar 19 Mar20 Mar21 Mar 22

Yen-denominated
foreign bonds

Loans

" Domestic bonds

Yen-denominated foreign bonds

Yen-denominated
interest-bearing

assets

54.7%

" Foreign-currency denominated foreign bonds

Other securities
Real estate

Loans
Monetary claims bought
" Domestic stocks
“ Foreign stocks, etc.
Others

Unrealized Gains/Losses in GA Assets®

(Non-consolidated)

Yen-denominated
interest-bearing
assets

Mar 23

JPY bn

As of Mar 2022 | As of Mar 2023 Change
Securities 2536.4 977.0 (1559.3)
Held-to-maturity debt securities 242.9 198.4 (44.5)
Policy-reserve-matching bonds 1082.0 417.7 (664.3)
Available-for-sale securities 1210.0 3684 | (841.6)
‘Domestic bonds (42.7) (192.0) (149.2)
'Domestic stocks 1142.0 1053.2 (88.7)
Foreign securities 82.4 (496.2) (578.7)

1. Foreign currency-denominated foreign bonds (including those issued by residents) include currency hedged foreign bonds.

2. Currency hedged foreign bonds are foreign currency bonds that hedge foreign exchange risk by applying hedge accounting method. 3. See page 51 for details.

Empowering your future g/
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Profile of Domestic Bonds _

Strengthening domestic interest rate risk management based on ALM strategy
Duration gap between assets and liabilities is shrinking

Domestic Bonds by Maturity

(GA+=non-consolidated)

15 years or less
L1 Between 5 to 10 years
i More than 10 years or no fixed maturity

14.4 14.5
11 1.6

JPY tn 14.9

14 1 13.3 13.8
0.9 | 1.0 |

2.4 | | 3.6

2.2

12 -

4.3 4.4 4.6

10 -

Mar 19

Mar 20 Mar 21 Mar 22 Mar 23

<Trends in the duration of assets and liabilities in the ALM portfolio>

oQ Years

B 57— g

10

Mar 19 Mar 20 Mar 21 Mar 22

=l-Assets =¢=Lijabilities

Mar 23

Domestic Bonds by Category
(GA=non-consolidated)

< As of March 2023>

Domestic Bonds Outstanding Balance:
JPY 14.97tn (UsD 112.1bn)

® Policy-reserve matching bonds
Held-to-maturity debt securities

Available-for-sale securities

Empowering your future g/
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Asset Management Plan for FY2023 —

Promote initiatives to improve profitability in response to changes in the market environment while promoting

reduction of domestic interest rate risk

Secure investment opportunities and contribute to achievement of the SDGs by capturing strong demand for

financing for decarbonization

Strengthen monitoring of the economy and financial market in preparation mainly for risk of economic deterioration
and market downturn due to monetary tightening in the U.S. and other countries, as well as uncertain conditions

Key Point of Initiatives (1)

-Profitability
enhancement-

\

ALM Investment Portfolio

 Domestic super long-term bonds f...Reduction of domestic interest rate risk, profitability
enhancement

 Foreign floating rate assetf ...Profitability enhancement, mitigation of the impact of foreign
exchange hedging costs

* Currency hedged foreign credit assets‘t...Medium- to long-term profitability enhancement

- Infrastructure equity funds, Project financef...ProfitabiIity enhancement, promotion of
responsible investment

Balanced Investment Portfolio

* Unhedged foreign bonds, Foreign stocks f...ProfitabiIity enhancement through
investments based on market outlook

» Currency hedged foreign bonds‘...Mitigation of the impact of foreign exchange hedging
costs

Key Point of Initiatives (2)

-Responsible investment-

Securing expanding investment opportunities for decarbonization

Measuring of social impact

Empowering your future _/

«» SUMITOMO LIFE 28



Initiatives for Responsible Investment

Promote responsible investment for contributing to the realization of a sustainable society and earning stable
investment returns over the medium- to long-term

ESG Investment Stewardship Activities

Investment behavior considering ESG factors in addition to financial information -Engagement activities from the perspective of
@ ESG integration improving the medium- to long-term corporate value
2 Thematic investment, impact investment of investees and ESG factors in line with the Japan’s
@) Negative screening Stewardship Code
Target Result (D Dialogue activities (Domestic stocks, Domestic
o . corporate bonds and Domestic loan)

ESG thematic investments and loans 3-year total : s X ] -

(FY2020 - 2022) J)FCY 500bn JPY 682.3bn @ Exercise of voting rights (Domestic stocks)
Thematic investments and loans (FY2022) JPY 20bn JPY 22.2bn

Roadmap of Initiatives

r? v’ 2050 net zero GHG emissions Promote dialogue on decarbonization (continued) >
') .

-9 commitment —— o
(_;DU @ 3 v Set and review GHG emission Promote financing (investments and loans) contributing to decarbonization o (:? >
v % =1 reduction targets for 2030 (continued; e.g., project finance related to renewable energy) ?; =. % %
'8 oy v' Efforts to achieve reduction — — e 8 o
= 5 targets (dialogue + finance) Promote GHG reduction in investment real estate (continued) > oS % 5o
2] S LI 7o o O
=2 : ic i 55 25 3= wn
® Target Eﬁ(ﬁggﬁg‘aﬂc InEsm=l 3 | Financing to address climate change: JPY 400bn? > D = 5 D B S
= 1oVe — wn =7 A
3 o JPY 500bn ESG thematic investments and loans: JPY 700bn o2 oS % o
® | o O 2 03
S | = Establish a responsible Address human rights, human capital, biodiversity, etc. (gradual expansion) @ ° =
(BD g 3 investment promotion ) 27 o0
S | 352 system _ Promote impact investment (continued) (BD T Ro

Na v’ Start ESG integration for all =1 ®

5 assets under management Increase the level of impact measurement (continued)

>

2020 2022 2023 2025  (( 2030 ((2050»
Previous Medium-Term Business Plan o o

1. Reduction target raised from 42% to 50% on March 2023 Empowering your future _/
2. Figures within the target amount for ESG thematic investments and loans )
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(1) Domestic Life Insurance Business Initiatives Centered on
SUMITOMO LIFE Vitality

(2 Solid Asset Management with Prudent Investment Policy

@ Focus on Sustainability

4) Overseas Business Development for Diversification and Further Growth

(B) Sound Financial Foundation with Disciplined Capital Policy

Empowering your future g/
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Initiatives to Sustainability® _

-Based on the operating policy, we have identified five
materialities to clarify the main issues we focus on.

+ Promote business related to “SUMITOMO LIFE Vitality”

* Provide services and information for the era of the 100-

year lifespan

«» SUMITOMO LIFE
Vil

+ Sustainability-based responsible investment

Extending healthy
life expectancy 4
through insurance /7
business :

Achieving sustained,
consistent growth

Establishing trust-based
relationships with stakeholders

Management structure that underpins
sustainability

y

Fostering a better corporate culture
Business risk countermeasures

= Improving productivity through work style

reform and resource optimization

+ Hiring and developing flexible, diverse human

capital

+ Coexisting with business partners through

cooperation and other efforts

- Creating new value through open innovation
- Diversifying our earnings base through

overseas business

+ Strengthening IT and other business

development infrastructure

« Promoting financial literacy education
= Contributing to the achievement of carbon

neutrality

« Providing well-being services rooted in

communities

» Promoting social contribution activities

- Strengthening the management system on a

Groupwide basis

« Compliance initiatives

= Human rights initiatives

- Personal information initiatives

« Promoting ERM, enhancing the risk

management system

-We define Key Items of Sustainability (Materialities)
in our management plan and review them.

Board of Directors

Executive Management Committee

Set initiatives for Materialities and review their execution status

B Response system for social and environmental
Issues

-We have established the Council for Promotion of
Social and Environmental Sustainability to examine
initiatives for contributing to global environmental
and social well-being.

Board of Directors

Executive Management Committee

Council for Promotion of Social and
Environmental Sustainability

Chairman (Group Sustainability Officer)

Constituent members (heads of relevant

Secretariat (Corporate Planning Department)

Empowering your future _/
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Initiatives to Sustainability® _

Formulated the “Sustainability Management Policy” and promoted various initiatives such as Group GHG
reduction-target setting, human rights due diligence (DD), and impact investment.

Enhanced sustainability-related initiatives

f

Main items to be addressed )

Advancement of
GHG calculation

GHG net-zero
(commitment)

Published the
Sustainability
Report

Enhancing
employee
awareness
Transition to

responsible
investment

Response to
external
evaluation

Response to CG Response to TCFD
(Climate change
code . :
risk /opportunity)

Group-wide

human rights

responses
\_ J

\o

Main items to be addressed

Formulating the “Sustainability

Management Policy”

Group-wide

GHG reduction target

Enhanced disclosure

Group-wide basis
human rights DD

Impact investment

v

FY2020 - 2021

B Setting reduction targets®for Sumitomo Life Group?

FY2022

B Revision of reduction targets for Sumitomo Life (non-consolidated)*

2050 target | Net-zero GHG emissions Before revision After revision

X 2030 target Intensity -42% Intensity -50%
2030 target | Scopel+2+3: -50% (compared with FY2019) 9 (compared with FY2019) | (compared with FY2019)
Assets Domestic and overseas In addition to the left, real
1. See our website for other detailed definitions. covered listed stocks, corporate estate for investment and
2. Scope of coverage is Sumitomo Life Insurance and its consolidated subsidiaries. bonds, and loans infrastructure investment

Please refer to various reports for more on our efforts to promote sustainability.
Sustainability report, Responsible Investment Report, Corporate Governance Report

Empowering your future g/
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Domestic Life Insurance Business Initiatives Centered on
SUMITOMO LIFE Vitality

S

Solid Asset Management with Prudent Investment Policy

Focus on Sustainability

Overseas Business Development for Diversification and Further Growth

Sound Financial Foundation with Disciplined Capital Policy

@
®
@
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Overseas Business Expansion —

Stable revenue base in Japan, steady growth in the U.S., and high growth in Asia
Established a business portfolio with stability and growth potential

Track Record of Overseas M&A*

2019 2 - Exploring options for
2014 « strengthening relationships
. 2 with existing portfolio
Indonesia | companies and pursuing
Investment in BNI Life S 4 new M&A
{ (Ownership: 39.99%) 2020 -
2013 @ Singlife

Vietnam

2005 Investment in Baoviet HD

m (Ownership: 22.08%)

B Shared PICC’s business
8 knowledge with Vietnam
and Indonesia

2016

B Strengthened our ability
in gathering information on
Insurtech

A SYMETRA

Acquisition of Symetra
I (Ownership: 100%)

B Increased the size of overseas business
by expanding into the U.S. market

Japan Asia (China, Vietnam, Indonesia, Singapore) United States
~ Stable Revenue Base ~ ~ High Growth Market ~ ~ Steady Growth / The Largest Market ~

m The third largest market in the world® | m China has the largest population in the world, and its m The largest market in the world3
m Less growth potential due to the insurance market is still growing m Benefit from steady growth in the U.S.

declining population, but stable m Rapid growth is expected in the future in Vietham/Indonesia insurance market through Symetra, our

underwriting income resulting from m Development of Insurtech is flourishing in Singapore 100% subsidiary

mortality gain Is expec?ted m Benefit from growth opportunities through technical
= Our home market, which supports assistance including channel development, risk management,

our stable revenue base and asset management

1.0wnership ratio as of March 2023
2.Invested in Singlife in 2019. In November 2020, Singlife merged with Aviva Singapore, one of the largest domestic insurance companies. We made an additional investment to support the transaction.
3.Swiss Re sigma No4/2022 Life premium volume in USD in 2021 Empowering your f“““e/
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http://www.picclife.com/

Initiatives in the U.S. Market @) _

Symetra has a solid business base across the U.S.
Enhanced earnings base and risk diversification through steady earnings.

Business Development in the U.S. - Symetra (100% subsidiary)

Total Revenues and Total Assets (USD mn)
(JPY 458.9bnt) (JPY 7,778.2bn")

B 100% acquisition of Symetra Financial Corporation

(February 2016) 70,000 - % 000
. 60,346 \
B Number of employees (Consolidated): Over 2,000 60,000 1 49 263 55,535 58,911 58’615_ 4,000
, 3,45 '
. . . 50,000 - )
B RBC Ratio (Risk Based Capital)*: 384% 40,000 2 68 2,974 L 3000
(As of December 31, 2022) 1 2,298 2,239 '
*Calculated without considering 50% of the risk profile (denominator) 30,000 L 2,000
B Ratings: A (S&P), A1 (Moody’s), A (AM Best) 20,0001 L 1,000
10,000 A
0 -0

Dec 18 Dec 19 Dec 20 Dec 21 Dec 22
Total Asset (Left Axis) Total Revenue (Right Axis)

Synergy Effects

Conservative Investment Policy

— Asset Management Portfolio
<As of December 2022>

Limited Product -Leveraged Symetra’s expertise to commence
Stocks ~ Partnership  others devel sales in Japan of a fixed indexed annuity product,
9 )
0.7% _ 13% __ 25% evelopment one of Symetra’s core products

+ Started the outsourcing of asset management for
investment grade corporate bonds entrusted to

Fixed income Asset Symetra Investment Management in July 2022 and

asSets management reached an entrusted asset balance of 3 trillion yen.
77 7% - Continued to share information about markets and
' certain issuers
1
s 56.6%forAand above OPY6,202.950) Promoted collaboration on innovation-related
0 Total: USD 46.7bn o . ; h
W 97.0% above IG Innovation information gathering and demonstration
experiments through the Silicon é/alley bafste
1. USD1 = JPY132.70 (as of December 31, 2022) P
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Initiatives in the U.S. Market 2 __

Symetra has a balanced business portfolio, and each business line has shown stable growth.

Balanced Business Portfolio Summary P&L
— Ordinary Income by Segment y

< As of December 2022 > USD (mn)

< Adjusted pre-tax income >

Year ended | Year ended
Increase (decrease)

December December as % of Dec 31,
USsD (mn) (JPY 34 1bn1) 2021 2022 2021
* g g 2
. 300 - Adjusted pre—tax income 170.1 257.6 51.4%
Ind;_\{:cd Ll 257.6 Benefits 154.9 112.6 (27.3%)
' ‘j Retierment 155 145.7 840.0%
23.1% Retirement 200 - 172.3 1701 Indivisual Life 17.8 15.9 (10.7%)
0 148.9 ' Other (18.1) (16.6) -
34.2% 1304

' Add (deduct) the following; (90.1) 8.7 =
100 - Excluded realized gains (losses) (50.0) (227.4) -
B fi Amortization of intangible assets 127.7) (126.2) -
enetits Closed Block results 87.6 352.3 -

42.7% i Income (loss) from operations
° Dec 18 Dec 10 Dec 20 Dec 21 Dec 22 [oreincome tax O] 2069 o
Net income (loss) 74.9 160.0 113.6%

Ordinary Income from

Retirement

Ordinary Income from Ordinary Income from
Benefits Individual Life

1
USD (mn) (UPY 185.20n1)  USD (M) (JPY100.1bn%)

1,600 - )
1396 800
1,000 - 1,190 1,175 1163

(JPY 148.6bn)
753 754
. 670
905 962 1,400 625
785 600 | °69
800 -
600 - 400 -
400 A
200 -
200 -
0 T T T T T T T O N T T T T

1119
1,200 1,025
Dec 18 Dec 19 Dec 20 Dec 21 Dec 22 Dec 18 Dec 19 Dec 20 Dec 21 Dec 22 Dec 18 Dec 19 Dec 20 Dec 21 Dec 22

USD (mn)

1,200 -~
1032

1,000 -
800 -
600 -
400 -
200 -
T 0 - T
1.USD1 = JPY132.70 (as of December 31, 2022)

2.Income from operations before income taxes, excluding results from closed blocks, intangible asset amortization and certain net realized gains (losses)

Empowering your future _/
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Initiatives in the Asian Market _

As we partner with local leading companies in the Chinese, Vietnamese, Indonesian and Singaporean markets,
the companies we have invested in have shown stable growth and contributed to our profit.

B Establishment of PICC Life Insurance Company B |Investment in Baoviet Holdings (March 2013)
(November 2005)
PICC Life’s Total Premium Income Baoviet’s Total Premium Income from Life Insurance
CNY bn VND bn (Approx. JPY186.5bn")
120 - (Approx. JPY1,770.6bn") 35 000 - s05gp  33:206
| 937 98.1 96.1 96.8 92.7 30.000 - 28,046 ’
100 ' 25 452 ’
80 - 25,000 1 21 507
60 4 20,000 -
15,000 -
40 1 10,000 -
20 + 5,000 -
0

Dec 18 Dec 19 Dec 20 Dec 21 Dec 22 Dec 18 Dec 19 Dec 20 Dec 21 Dec 22

B Investment in BNI Life, a subsidiary of Bank Negara Indonesia B Investment in Singlife Holdings? (June 2019)
(BNI) (May 2014)

IDR bn BNI Life’s Total Premium Income Singlife’s Total Premium Income?®
6000 1 5,568 (Approx. JPY42.4bn’) SGD mn (Approx. JPY343.6bn)
4,000 - 3,000 A 2,503

J 1,978

3,000 2,000 1
2,000 -
1,000 - 1,000 -

0 0

Dec 18 Dec 19 Dec 20 Dec 21 Dec 22 Dec 18 Dec 19 Dec 20 Dec 21 Dec 22

Source: Company disclosure

1. CNY1 =JPY19.10, VND1 = JPY0.005618, IDR1 = JPY0.0085, SGD1 = JPY98.76 (as of December 31,2022)

2. Invested in Singlife in 2019. In November 2020, Singlife merged with Aviva Singapore, one of the largest domestic insurance companies. We made an additional investment to
support the transaction.

3. Singlife Holdings’ operating results are based on the combined figures before integration of Singlife and Aviva Singapore. (consolidated figure since December 31, 2021 and the  Empowering your future
simple sum of the two companies for the periods before the year ended December 31, 2020). ‘/
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Domestic Life Insurance Business Initiatives Centered on
SUMITOMO LIFE Vitality

Solid Asset Management with Prudent Investment Policy
Focus on Sustainability
Overseas Business Development for Diversification and Further Growth

Sound Financial Foundation with Disciplined Capital Policy
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Core Capital

V/

Core capital remains solid with a steady accumulation of internal reserves and surplus.
Flexible use of external capital aids in supplementing internal reserves and surplus.

Status and approach to core capital® Balance of external capital®

JPY bn
3,078.3 3,062.5
3,000 . Sub. bond ] .léllllllllclll.lll:
Redeemed JPY84.0bn ® | _=External Capital =
600.5 sub. 0an eles = JPY566.5bn &
2.500 - Financed JPY50.0bn @_ EeEEEEEEEEEEEEES
701.9 752.5
2,000 - @
1,500 - Internal reserves
971.9 8495 | @ [ and surplus
JPY 2,496.0bn
1,000 - [+18.1bn]
2550 | @
500 -
O T T T

Mar 22

@ Reserve for fund redemption +
Reserve for redemption of
foundation funds?

@ Contingency reserve

Mar 23

@ Fund for price
fluctuation allowance

® Reserve for price
fluctuation

® Subordinated
bonds / loans

® Foundation funds

In building core capital, we focus on enhancing internal reserves and
surplus, and view external capital as a complement. We will secure a
sufficient capital level, considering the current solvency regulation and new
economic value-based capital regulation, which we expect to be implemented

in the near future.

Us$
Sub. bond Us$
USD1.34bn Sub. bond
Sub. bond 145.44bmn) (JPY
USD1bh 100.5bn)
(JPY
Sub. loan
99.48br
) Sub. bon JPY70.0bn
Sub. Loan JPY10.0bn Sub. loan
JPY 50.0bn JPY50.0bn
Sub. bond
JPY30.0bn SFtb- bO'td
. JPY11.0bn
FY23 FY24 FY26 FY27 FY28 FY30 FY31

1. Non-consolidated base
2. Figures are after appropriation of surplus
3. As of April 30, 2023. The first call maturity coming year for subordinated bonds / loans

Empowering your future g/
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Capital Adequacy (Economic Value Basis) _

Appropriately control the balance between risks and risk buffers in consideration of future changes in
circumstances such as the regulatory environment.
The capital adequacy ratio as of the end of September 2022 (ESR (Consolidated), preliminary figure) was 209.9%.

ESR (Consolidated)? Sumitomo Life’s Risk Management System

(preliminary figure)

Current
JPY bn
209.9% 6,000 Risk management based on the requirement by the
196.6% 194.6% | horiti
200% - regulatory authorities
- 5,000 - Solvency margin ratio, etc.
143.79 +
150% - - 4,000
Risk management based on internal control
. 3000 (economic value) (from FY2009)
100% - ’ -ESR monitoring: Confirmation of the adequacy of capital, etc.
- Stress testing: Check the impact under multiple risk scenarios
- 2,000
50% - -
- 1,000 Future
(Economic value-based solvency regulation in Japan, 2025 (planned))
0% ' ' ' 0 Risk management based on the requirement by the
Mar 20 Mar 21 Mar 22 Mar 23 d " 9 Y
reqgulatory authorities
|Risk Buffer =4 Risk Amount ={}=ESR -Details h b fi d
(right axis) (right axis) (left axis) etails have not been confirme
Mar 20 Mar 21 Mar 22 Mar 23
Change Risk management based on internal control
Newly Issued 30yr JGB 0.420% 0.665%  0.930% 1.230%| +0.300% (economic value)
@ @ @@ taking into account the requirement by regulatory authorities
1. The rci'skfalmoung is calculated using an internal model with a confidence level of 99.5% (holding
perioa or 1 year). Empowering your future g/
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Introduction of Economic Value-Based Capital Regulatio

Timeline for the Introduction of Japan’s Economic Value-Based Solvency Regulation

Pillar 1

Domestic | Solvency
regulation

2020

Jun 2020

2021

2022

Jun 2022

Indicated by the Study Group

2024

cations

Refinement of

Study for the technical Finali-
formulation of tentative specifications and Zation
specifications specifi- development

towards finalization

Incorporation in the study on specifications as necessary

Develop-
ment of
practical
guidance

Implementation of
the economic
value-based

solvency
framework
(Fiscal year ended

Field testing

March 2026)

Pillar 2
Risk
manage-
ment and
super-
visory
review
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Information
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<Reference: The Insurance Capital Standard (ICS) for the IAIGs by the Internatlonal Assomaﬂon of Insurance Supervisors (IAIS)>

Nov 2019 :
Global 9 ICS monitoring period —_—
Frame- CL(r)T}pIIg[% |__Review of specifications based on the reporting by IAIGS ) consul- Ecg's‘;’g'gn']“gﬁf‘“
work Ver 2.0 tation | 2023.30~
vereY Consideration of comparability with the Aggregation Method | Comparability
assessment

1. Internationally Active Insurance Group. IAIG is selected with the following criteria by national authorities: (1) Premiums are written in at least three jurisdictions and at least 10%
of the group’s gross written premium (GWP) is from outside the home jurisdiction; and (2) Total assets of not less than USD 50 billion or GWP of not less than USD 10 billion.

Applicable as a

Finali- | |standard for regulatory
zation || intervention in each
country
J
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Domestic Life Insurance Market i

The life insurance market in Japan has grown by 1.9% CAGR over the last 10 years,
driven primarily by third-sector insurance.

Trend of Annualized Premiums from Policies in Forcet

JPY bn

30,000 - r 28.0%
25,000 - - 27.0%
20,000 - r26.0%
- 25.0%

15,000 A
- 24.0%
10,000 A L 23.0%
5,000 1 - 22.0%
0 21.0%

FY11 FY12 FY13 FY14 FY15 FY16 FY17 FY18 FY19 FY20
B Annualized premiums from policies Annualized premiums from policies == Ratio of third-sector products (Right-Axis)
in force of third-sector products in force excluding third-sector products

Survey on Life Protection (FY2022)

[ E [ :(;“ (= M | am currentl
M Totally insufficient 125 15% 15% i y )
46% making preparations
0,
70% < 5% 66% izg}ﬁggﬁi 68%7 eo% . 68%- I will make preparations
e —r— 43% 52% Al 47% within several years
(] o |
Do not know — I will prepare
i ~— 8% | g Somewhat b at some point
0 1CI 0,
sufficient 27% 36% 28% Do not have intention of
2%  DNSoe M Sufficient making any preparations
Nursing Care Medical Annuity Nursing Care Medical Annuity B Do not know
Feelings Regarding Sufficiency Intention to Make Future Preparations

Source: The Life Insurance Association of Japan, Japan Institute of Life Insurance “Survey on Life Protection Empovering your future
1. Excluding Japan Post Insurance T
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Attractive Domestic Business Model o

We offer a broad range of insurance products with a focus on protection products in highly profitable individual life
insurance.

Even in the low-interest rate environment, we have maintained profitability mainly thanks to our stable insurance
underwriting profit.

Business / Product Portfolio
(Non-consolidated)

<As of March 31, 2023>
Business Portfolio
(Policies in force)

Group annuities

2.7%
Group life

32.8%
Individual life
50.2%
14.3%

Individual annuities

Product Portfolio
(Individual insurance, annualized premiums from policies in force)

Individual annuities Individual life
(Excl. third-sector) (Excl. third-sector)
34.2% 40.9%
Third-sector
(Living benefit +
Medical/Nursing care)

24.8%

Source: Company Disclosures

Gain from Insurance Activities / Interest Gain*

(Non-consolidated)

The impact of an
increase in payments
of claims and benefits

related to COVID-19

JPY bn
350 -

300 -

250 -

oo 211.3

- 107.2

300.6

150 - 275.1

100 -

(50) -

Mar 19 Mar 20 Mar 21 Mar 22 Mar 23

Interest Gain 1 Gain from Insurance Activities

1.Core business profit based on new definition that is applied starting in FY2022,
including the inclusion of hedging costs related to foreign exchange in the calculation.
Figures for prior years are also calculated using the same definition.

Empowering your future _/

«» SUMITOMO LIFE 44




O

ur Main Products _

We develop and provide products to match customer needs, utilizing subsidiaries and business alliances.

Life Insurance

P&C Insurance

Discovery

R TR SO 1

)

Medical Insurance WHSTE S EREE
Insurance

AEEDNQARRER (BRARRE)

AZADERVERSFVN TR

(Foreign Currency)

Medical Protection

AZCADERRE

FA-[ce

e v Individual Life :
E o | Corporate
— Q o . 1
o 2 Nursing Care/ = Medical = Mortality _ ! Insurance
@) Work Disability | Insurance Savings :
[]
Comprehensive Medical Single-Premium Insurance i :
Protection Insurance Insurance Whole Lif : - Term Life \
A A DERRE (Yen) [ ole Ie] [AnnUIty] : ASLAOEMIRR
= < | Tv
1UPTSP -- VIVh
2/ GO Joram e
. (Foreign Currency) !
2 <21 P e o !
Igl 1!!"!2!‘;! I!llﬁ!a BB~ ﬁkakzﬂl : :f ch
Fr BT ER RN MEE R v 28~ I I
o+ o b
Dementia Protection Cancer Protection et A 7 FOLH !
_'9 — [ sero AZEAD “W‘ Sonv Lif M"ﬂ ! ijDbN
g B AFEPLUS ﬂ SRPLUS ALIVE w Sonylife  wenis :
'8 FRAE Level-Premium Insurance E ij-th
E Wellness program that could be attached [Whole Life]  [Annuity -Endowment]| !
to the above main products (Yen) 1
4. H1=T RS LADBAFERER ! —
& SUMITOMO LIFE Vifality SHEG i e | (NAL
RS LADERNERELE D 97 . 7 W o :
|
1
1
1
1
1
1
1
1
1
1
1
1
1
1

In case of
a sudden
accident

Automobile
Insurance

BOQT—-NF—1—THYEW.

S

NI OFRE

Property Insurance

BODI-WF—/-THIREL.

Sl

dll TEvomER

Casualty Insurance

BLOI-LF—N-THBYUREL.

=]

L rriomes

Others
dIL T 7—IRbR

= TUN E . . (— y
AT T 1o A : BT —— ;5 g Work Disability U=y HILEEMRRRD
) e | - 008" . q o
Cancer Insurance | sres et it Protection Advancing with you
" i sz—reonRzER g e, Mitsui Sumitomo Insurance
— A HAEMRIE (RRNEREY) : ¥R g ¥R 5 &
i) AT T7ER il i A/ W 1UP ]‘ [ MsaAD
D ... S >y < SonyLife BEEF YA Evree ) _____________________ /
Empowering your future g/
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How the Vitality Wellness Program Works —

A proprietary program developed by Discovery has been localized by Sumitomo Life to adapt to the local
lifestyles, guidelines, etc. in Japan.
The framework consists of three steps to help program members to enjoy the program and become healthier.

How Vitality Wellness Program Works

Step 2 Step 3

Improve Your Health Enjoy Rewards

*As a first step, complete health -Earn points by engaging in -Rewards provided according to
check and other activities to know physical activities such as walking

member’s engagement level.

one’s health and earn points. / a little more. /
R d K he health *Rewards to improve the health -Boost motivation for sustained
*Rewards to know the healt
o conditions. engagement.
conditions.

Vitality Status and Points lllustrative Premium Flex Design

Max (+10%)

b Blue (+2%)
| Blue Bronze
é Opt ~ 12,000pt ~ ]

/ SUMITOMO LIFE Vitality = Bronze (+0%)

_ Silver Gold
) 20,000pt ~ 24,000pt ~ Min (-30%)

Empowering your future _/
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Business Alliance Partners/Insurance Outlets, etc,_

B Mitsui Sumitomo Insurance Co., Ltd. W Sony Life
v In September 2008, we entered into a basic agreement with v" In January 2019, we began offering Sony Life’s U.S. dollar-
Mitsui Sumitomo Insurance Co., Ltd. to strengthen our denominated insurance policies through Sumitomo Life’s sales
business alliance. Since 2009, we have been selling its non- representative channel.
life insurance products through Sumitomo Life’s sales v' In January 2023, we began selling Medicare Life Insurance’s
representative channel. aduncig wih o products through Sony Life's Life Planner &
e o | .
TNTU'E?E?G:;J:,HHC(E (Life sales representative) channel. » Sony Life
B NN Life Insurance B AXA Life Insurance
v In April 2017, we began handling its corporate term-life v" In April 2021, we launched “Well Aging Support-
insurance in Sumitomo Life’s sales representative ASUNOEGAO;," a long-term care service that Sumitomo Life
channel. - NN and AXA Life developed jointly to realize total coordi
'g\/ long-term care, nationwide.
IXIX&Ed

Insurance Outlets, etc. of Sumitomo Life Group

W |[zumi Life Designers Co., Ltd. B INSURANCE DESIGN
[Established in October 2009]) [Became a subsidiary in July 2017]
v" Operates insurance outlets f;&fg}rg - v' Operates insurance outlets Y
called “Hoken Hyakka” Bt et called “Hoken Design” FHA Y
® Mycommunication Co., Ltd. W Agent Insurance Group, Inc.

[Affiliated in January 2018]

v r insuran I nder the brand of . .
%poekgﬁ,eﬁoﬂ?#e% ce outlets under the b a v Mainly sells P&C insurance

‘ ® Insurance Group
Empowering your future g/
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AIARU Small Amount & Short Term Insurance

Our lineup of unique products leverages open innovation with companies.

Product development leveraging open innovation Overview of AIARU

M Influenza Sympathy Payment Insurance (January 2023)

* A dedicated product within the cashless payment service application that pays
for sympathy when you contract influenza A or B and are prescribed anti-
influenza medication (Tamiflu, etc.) at a hospital, etc., or when you are
hospitalized for at least one night and two days.

B Heat stroke insurance (April 2022)

+ A product exclusive for a cashless payment service app that pays insurance
benefits when a policyholder receives specified treatment for heat stroke.

B CellSource PFC-FD insurance (February 2022)

-Insurance covering PFC-FD therapy expected to be effective in
treating sports injuries (firstin Japan)
-Joint development with CellSource Co., Ltd., which operates

the regenerative medicine-related business CellSource

— Introduced to the Japan Professional Football League (J.League) member
clubs and the Japan Handball League (JHL) member teams

B Medical insurance for mothers and babies “Dear Baby”
(February 2022)

-Medical insurance that allows people to take out
regardless of the gestation period and supports mothers
and babies as well as their families before and after
childbirth

- Joint development with FamiOne, Inc., which operates
the fertility/infertility treatment support business, and
MilCare Corporation, which operates the
pregnancy/childcare support services using 0T

VVEFBvAOERRER

F17NEC-
famione
MilCare

Company name  AIARU Small Amount & Short Term Insurance Co., LTD.!

AP

Establishment January 2009

Katsuyuki Ando,

Representative  pcident and Representative Director ="/ HeraRisEs
Head office 15-18, Nihonbashi Kodenmacho, Chuo-ku, Tokyo
Capital JPY 299.4 million?

1. In February 2011, Gakuso Co., Ltd. and Rise Small Amount & Short Term Insurance Co.,
LTD. merged to become AIARU Small Amount & Short Term Insurance Co., LTD.
2. As of March 31, 2023

Small-amount and Short-term Insurance Business

Deals only with the underwriting of protection-type insurance products,

in small insurance amounts in short insurance terms of one year (two

years for non-life insurance) within a certain business scale

<Key differences between regulations on insurance companies and on small-
amount and short-term insurance companies >

Small-amount and short-term
insurance companies

Insurance companies

License granted by
Commissioner of the
Financial Services Agency

Conditions for
market access

Registration with a local finance
bureau

Annual insurance premiums

Business scale No limit receivable of no more than JPY 5
billion3
Product Approval (notification for Notification

examination some products)

Limit on insurance amount per

Limit on ; .

. . insured person, depending on the

insurance amount | No limit . .

(original rule) insurance category (maximum of
JPY 10 million)

Limit on . One year (two years for non-life

. No limit .

insurance term insurance)

3. Calculated by adding reinsurance recoverables and reinsurance fees to insurance premiums
receivable in one business year, and then subtracting reinsurance premiums and premium

refunds for policy surrender. Empowering your future s/
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External Initiatives

Participation in External Initiatives

[Environment (E) related) [Society (S) related]

Task Force on Climate-Related
Financial Disclosures

-A private sector-led task force 0 ’ CDP
established by the Financial Stability Climate Action100+

Women’s Empowerment Principles
+A set of international principles for female
economic empowerment drawn up for

S In support of companies jointly by the UN and UNGC
Board (FSB) in Decermnber 2015. In -An initiative to seek the reduction of “An initiative to encourage major UNIFEM (now UN Women), an autonomous
2Ul - H A companies around the world to t1i K established bet th
: - June 2017, TCFD released its final chmate greenhouse gas zmnssxons.lhrough X disclose information on climate WOMEN’S Do’\t"npaé: ramewor _esNT \; Zemoe_lv_ﬁ;]een e
I ( : 145 report (TCFD recommendations) & engagement with companies. and companies in Marc . These aim
m N e Actlon ]00+ ) (Five-year project that started in change, water, forests, etc., and to EMPOWERMENT to energize corporate activity and promote
providing a framework for s g S Vo year proj engage in collaborative engagement. PRINCIPLES
companies’ voluntary disclosure of ¢ December 2017) DISCLOSURE INSIGHT ACTION
information regarding climate-

; growth by encouraging companies to put
L hed in 2000. .
-Sumitomo Life signed the initiative aunene m.f . - Established by UN Women and the gender equality and female empowerment at
in December 2020. -Sumlrcmn Life signed the initiative UN Global Compact Office the heart of management, and to
in December 2020. autonomously implement related initiatives.
+Sumitomo Life signed the principles in

related risks and opportunities
-Sumitomo Life announced the
endorsement of the TCFD
recommendations in March 2019.

September 2020.
e —
AOA w o
“An internationalinitiative that aims to The TNFD Forum Zhle \b/a{luable So?l hed at th
achieve the Paris Agreement's goal of global movement launched at the
PCAF Net—Zero limiting temperature rise to 1.5° C m -The TNFD Forum is an organization ﬂivﬁryggfgﬁfﬁgmtoﬁﬁiTh'?s tr
'4:1nm1ggﬂsﬂgﬁdl:%\é:idsgéggﬂﬁd through the cooperation of asset owners. Forum established for the purpose of ' The Biciness loadiis t4 afiost 5
N / PCAF ... disclosure related to asset portfollo mt m znﬁer th: Igadershlzsfthe Umtedr EE Member |supporting the activities of TNFD to Valuable transformation in business, society,
o Frmmivn ations Environment Programme Finance and the economy, in order to enable
greennouss gas emissions, Initiative (UNEP i) and the Principles for formulate a framework for 500 eople with dissbilities to fulfll their
-Sumitomo Life signed the Initiative Alliance peop
fn August 2021. g Responsible Investment (PRI), the AOA has biodiversity disclosure standards. potential.
been active since 2019. -Sumitomo Life joined the TNFD +Sumitomo Life became a member in
= Sumitomo Life joined AOA in October Forum in September 2022 September 2020.
2021.
T T —— T —
New
Advance
P . - A five-year project launched in May 2022
Principles for Responsible Jsl ) o
; ; nder the leadership of the PRI (Principles
Investment -An initiative launched in November WE SUPPORT United Nations Global Compact iy P (Princip
«A set of investment principles

for Re ible | in which
Vs between industy porc pr P st tnat mestors ncourge
Signatory of: launched by the United Nations in ! views between industry participants & e, -An initiative that encourages 9
2006 that calls for institutional such as asset owners and asset = \ % organizations to comply with and
u Principles for  investors to incorporate ESG " managers. JS| pravides opportunities = - =
mm Responsible
L 1]

companies to resolve social issues, mainly

We are proud to

| put into practice 10 principles in the Bocas Advancs related to human rights, through
perspectives into their investment to share information and explore \ J four areas of human rights, labor, collaborative engagement.
Investment and financing decisian-making Japan Stewardship Initiative solutions for practical issues relating \l;\. A¥ environment, and anti-corruption. -We signed on to the Advance project as an
processes. to stewardship. "ﬁ"ﬁé -Sumitomo Life has been a “Endorser” to support the activities of the
+Sumitomo Life signed the PRI in -Sumitomo Life has been a participant since July 2008,
April 2019, participant since it was launched.

initiativein-Deeember-2022- - - — —- -~

Principles for Financial Action

for the 21st Century » A domestic initiative launched in
00 +A code of conduct established in the Japan November 2021 for the purpose of
October 2011 for financial

o Hctober a X ¥ 2 financial institutions jointly practicing
) . institutions seeking to fulfill the lm paCt d riven and promoting impact investment
responsibilities and duties required . H . .
PFA21 to shape a sustainable society. Its F|nanC|ng that aims to resolve environmental
official name is “Principles for P and social issues through financing.
Principles for Financial Financial Action Towards a |n|t|at|ve . .

Action for the 215t Century Sustainable Society.” : Sum!tomo Life became a member
-Sumitomo Life signed the principles in April 2022.

in Novernber 2020.

Empowering your future _/
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Transition from LIBOR —

Outstanding Bonds and Loans that are Referencing LIBOR

<Outstanding Bonds and Loans referencing LIBOR> <Maturity Schedule> (Note) The first call maturity coming year for subordinated bonds / loans
T No. ofl I?j]?slinge o Zi' l>23i' |> Z‘. i.>2i' '> Z!' |>
ISSUes n
- ( ) o () () [ ) ()
Issues referencing JPY LIBOR 6 101.0 .
. us Sub. Sub. bond US$ Sub. bond
Subordinated bond 5 51.0 Sub.bond  Loan JPY30.0bn/ Sub.bond JPY11.0bn
. . o USD1.0bn  JPY  sub. bond USD1.34bn
Subordmated_ e 1 0.0 D'scﬁngnfa;'f” (JPY99.48bn) 50.0bn  Jpy10.0bn  (JPY
Issues referencing USD LIBOR 2| Approx. 245.0 schedue 145.44bn)
1. Issues with different face values (e.g. A, B) are counted separately.
Total 8 AppI’OX. 346.0 2. USD LIBOR rates will no longer be published after the end of June 2023 except for one-week and two-month rates.

LIBOR Transition Plans

<QOutstanding Bonds>

Domestic | * In the event that early redemption is not exercised on the first callable date, contracts will be amended after the start
bonds of the period when early redemption can be notified, and before the start of the LIBOR-referencing interest rate period.

» US federal legislation was passed in Mar 2022, which stipulates the compulsory application of the benchmark rate
recommended by the Federal Reserve Board to contracts that are in-scope (including contracts governed by New
York State law) without exceptions, even if there is no agreement between the parties to a contract

144A/RegS
bonds

<|ssuances in the future>

v' We plan to continue to employ a rate structure that uses a government bond yield as a benchmark and reference rate for
both yen-denominated and dollar-denominated issues.

) 10-year government bond yield + initial spread : 5-year government bond yield + initial spread + 100bps

Non-call period: | ’ ’ ’ H
10 years 3
1st Call Revised every 5 years
Government bond yield with the

) same maturity (X years) as non-call (10-X)year government _ o
Non-call period: period + initial spread bond yield + initial spread 5-year government bond yield + initial spread + 100bps
shorter than 10 ! | I

yea rs i . mpowering your future
1st Call Revised every 5 years B Yo
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Unrealized Gains / Losses on Securities J—

Unrealized Gains/Losses in General Account

(Non-consolidated)

JPY bn
Unrealized As of March 2023

Gains / Losses Book Market Unrealized Gains / Losses
As of Mar 2022|  value Value Change from

March 2022
Securities’ 2536.4 | 27658.8 @ 28635.9 977.0 (1559.3)
Held-to-maturity debt securities 242.9 1531.1 1729.5 198.4 (44.5)
Policy-reserve-matching bonds 1082.0 | 13192.9 | 13610.6 417.7 (664.3)
Available-for-sale securities 1210.0 | 12881.7 | 13250.1 368.4 (841.6)
Domestic bonds (42.7)] 3025.8 2833.8 (192.0) (149.2)
Domestic stocks 1142.0 1065.1 2118.4 1053.2 (88.7)
Foreign securities 82.4 7703.7 7207.4 (496.2) (578.7)
Others 24.3 248.1 251.4 3.2 (21.0)

1 Securities except for Trading Securities Book values of stocks, etc. without quoted market price are excluded from the table above.

<Market Conditions>

<Break-Even Level of Unrealized Gains/Losses>

As of Mar 2023

Domestic Stocks (Nikkei225)

JPY 14,000 Level

Domestic Stocks (TOPIX)

1,000 Point Level

Domestic Bonds (10y Yield)

0.6% Level

Foreign Securities (USD / JPY)

JPY 118 Level

Mar 22 Mar 23
Change
TOPIX (Closing Price) | 1,946.40 | 2,003.50 | 57.10
Newly Issued 10y JGB 0.210% 0.320% 0.110%
Newly Issued 20y JGB 0.700% 1.000% 0.300%
Newly Issued 30y JGB |  0.930%]  1.230%)|  0.300%)
USD / JPY 122.39 133.53 11.14
EUR / JPY 136.70 145.72 9.02
@ @ @-®

Empowering your future g/
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Solvency Margin Ratio (Consolidated) —
Solvency Margin Ratio (Consolidated)

JPY bn

ltems Asof Mar2022 | As of Mar 2023 |
Solvency Margin Gross Amount (A) 4,795.7 3,597.4
Foundation funds and others 495.8 548.8
Reserve for price fluctuation 972.1 849.7
Contingency reserve 705.4 756.7
General allowance for possible loan losses 3.6 4.1
(Net unrealized gains (losses) on available-for-sale securities (before income tax effect
adjustments) and deferred unrealized gains (losses) on derivatives under hedge accounting 1,248.9 32.1
(before income tax effect adjustments)) x 90% (Multiplied by 100% if losses)
Net unrealized gains on real estate x 85% (Multiplied by 100% if losses) 118.1 140.5
Total amount of unrecognized actuarial gains (losses) and unrecognized past service costs 1.4 6.9
Excess of continued Zillmerized reserve 761.6 779.8
Qualifying subordinated debt 600.5 566.5
Deduction clause (180.4) (196.1)
Others 71.3 108.0
Total Amount of Risk J (\/RITRSZ+R3+R9)2+(R2+R3+R7)2+R4+R6 (B) 1,2070 1,0596
Insurance risk R, 93.8 99.7
Large disaster risk Re - -
Third-sector insurance risk Rg 86.8 95.5
Insurance risk of small-amount, short-term insurer Ro - -
Risk of assumed yield R, 175.4 175.7
Minimum guarantee risk R, 6.1 8.1
Investment risk R3 984.6 832.8
Operational risk R4 26.9 24.2
Solvency Margin Ratio (A) X 100 204.6% 679.0%
(172) X (B) ' '
Note: General insurance risk (Rs)
Empowering your future_/
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Historical Issuances of Sumitomo Life -

Historical Issuances

Years to ' Amount 3 Security
Issue Date Type Maturity Maturity Date (JPY bn) First Call Date Coupon Ratings
Subordinated Bonds
0 i 'g:
20-Sep-2013  144A/RegS 60yr 20-Sep-2073  USD1bn  20-Sep-2023 3m%f?5/2>gﬂ ﬁ%%??fgbélesri?ﬁﬁp) M"S‘fg_sA_”‘?’
Domestic/ 1.04% until Jun 2026, thereafter i
29-Jun-2016 Private 60yr 29-Jun-2076 30 29-Jun-2026 6m¥LIBOR+195bps (100bps step up) R&lI: A
Domestic/ 1.30% until Dec 2026, thereafter )
21-Dec-2016 Private 60yr 21-Dec-2076 10 21-Dec-2026 6m¥LIBOR+199bps (100bps step up) R&l: A
Domestic/ 1.55% until Dec 2031, thereafter )
21-Dec-2016 Private 60yr 21-Dec-2076 11 21-Dec-2031 6m¥LIBOR+200bps (100bps step up) R&l: A
0 i 's:
14-Sep-2017  144A/RegS 60yr 14-Sep-2077  USD 1.34bn  14-Sep-2027 3mgL?ggRurgsla932&330(217652;?;2?up) M‘;‘i’t‘gz,sﬁ?’
0 i 's:
15-Apr-2021 144A/RegS 60yr 15-Apr-2081  USD 0.92bn  15-Apr-2031 5353755&2“7"2"7@5; fi’gébg‘seé‘fé";tﬁb Moodlys: /A3
Subordinated Loan
Domestic/ 0.66% until Jun 2024, thereafter
26-Jun-2019 Securitization 60yr 21-Jun-2079 50 21-Jun-2024 6M¥LIBOR+71bps until Jun 2029, R&lI: A
thereafter 6m¥LIBOR +171bps
Domestic/ 1.105% until Oct 2030, thereafter )
20-Oct-2020 Securitization 60yr 15-Oct-2080 70 15-Oct-2030 5yrJGB+208bps (100bps step up) R&I: A
Domestic/ 1.67% until Dec 2028, thereafter
27-Dec-2022 Securitization 60yr 22-Dec-2082 50 22-Dec-2028  4yrJGB+148.6bps until Dec 2032, thereafter R&I: A
5yrJGB+248.6bps (100bps step up)
(Note) As of April 30, 2023. Issuances that are already redeemed are excluded
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Key Performance Indicators —

Annualized premiums
from policies in force

Annualized premiums
from new policies

Solvency margin ratio

EEV

Value of new business

Key Performance Indicators (Group)

JPY bn
Group Sumitomo Life Medicare Life Symetra
Increase (decrease) Increase (decrease) Increase (decrease) Increase (decrease)
as % of Mar 31, as % of Mar 31, as % of Mar 31, as % of Dec 31,
3,042.2 5.5%| 2,259.6 (0.4%) 85.4 19.7% 697.0 28.2%
Group Sumitomo Life Medicare Life Symetra
Increase(decrease) Increase(decrease) Increase(decrease) Increase (decrease)
as % of Mar 31, as % of Mar 31, as % of Mar 31, as % of Dec 31,
FY2022 2022 FY2022 2022 FY2022 2022 FY2022 2021
278.0 28.9% 109.4 8.6% 18.4 (6.5%) 150.2 S57.7%
Group Sumitomo Life Medicare Life Symetra
Increase (decrease) Increase (decrease) Increase (decrease) Increase (decrease)
compared to Mar compared to Mar compared to Mar compared to Dec
679.0% (115.6pt)| 812.8% 3.8pt| 2078.2% 406.0pt - -
4,751.2 72.2 4,698.2 (44.9) 329.1 63.9 350.3 93.2
Group Sumitomo Life Medicare Life Symetra
Increase (decrease) Increase (decrease) Increase (decrease) Increase (decrease)
compared to Mar compared to Mar compared to Mar compared to Dec
FY2022 312022 FY2022 31,2022 FY2022 31. 2022 FY2022 31 2021
120.8 (19.0) 61.9 (38.5) 27.8 0.4 31.0 19.0

(Note) Group EEV is calculated as Sumitomo Life’s EEV + Medicare Life’s EEV + Symetra’s EEV - book value of Medicare Life’s equity and Symetra’s equity owned by Sumitomo Life
The fiscal year-end of Symetra is December 31 (Exchange rate as of Dec 31, 2022 is JPY132.70 to US$1.00)

Empowering your future g/

«» SUMITOMO LIFE



Financial Statements (Key Items) —

Consolidated Income Statement

FY2022 FY2022
Consolidated Sumitomo Life Medicare Life Symetra®
N e T e N i o (RPN st o
Ordinary income 4,225.4 17.4% 3,495.3 13.0% 97.1 40.6% 3,458 16.2%
Ordinary expenses 4,166.3 20.0% 3,433.4 16.5% 141.7 42.5% 3,192 10.3%
Ordinary profit 59.1 (54.1%) 61.8 (57.6%) (44.5) - 266 232.9%
Net surplus® 139.7 206.5% 147.2 152.3% (33.1) - 160 113.6%
Consolidated Balance Sheet
Mar 2023 Dec 2022
Consolidated Sumitomo Life Medicare Life Symetral |
BV | St A bl Gt Vi e | (USHm)| et
Total assets 42,662.4 (0.8%)| 35,298.1 (3.1%) 340.4 17.5% 58,615 (2.6%)
Total liabilities 41,902.1 1.3%| 34,109.7 (1.8%) 311.8 16.5% 57,370 2.7%
Total net assets 760.2 (53.2%) 1,183.3 (30.4%) 28.6 29.8% 1,244 (71.4%)

1 US-GAAP for Symetra
The fiscal year-end of Symetra is December 31
Due to the revision of accounting methods in 2022, 2021 results are also applied retrospectively
2 Net surplus in consolidated is net surplus attributable to the parent company
3 “-” for increase (decrease) when the target figure is negative Empowering your future_/
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[Inquiries Regarding This Material]
Sumitomo Life Insurance Company

Corporate Planning Department, Capital Planning Section

E-mail: sumisei_ir@am.sumitomolife.co.jp

These materials are for your information and may not be reproduced, redistributed or passed on to any other person or published, in whole or
in part, for any purpose, without the prior written consent of Sumitomo Life Insurance Company (the “Company”). All information included in this
presentation speaks as of the date of this presentation (or earlier, if so indicated in this presentation) and is subject to change without notice.

The Company does not warrant or ensure the accuracy or completeness of any of the contents set forth in these materials. Accordingly, the
Company does not accept any liability for any error, omission or misstatement, negligent or otherwise, in these materials, and any liability in
respect of these materials or any inaccuracy therein or omission therefrom that might otherwise arise is hereby expressly disclaimed.

These materials contain forward-looking statements such as forecasts, outlooks, targets and plans in connection with the Company and its
group companies (collectively, the “Group Companies”). Such statements are based on certain subjective assumptions in light of the information
available as of the date of preparation of these materials. There is no guarantee that such forecasts or targets will be realized, and actual results
may materially differ. In addition, forward-looking statements such as business strategies and business performance merely reflect the
expectations of the Company’s management as of the date of preparation of these materials (or of the date separately specified herein), and are
subject to risks and uncertainties, many of which are beyond management’s control. The Company does not undertake any obligation to update
the information contained in such forward-looking statements.

These materials do not constitute or form a part of any offer to sell or solicitation of an offer to purchase or subscribe for securities in the United

States or elsewhere in which such offer, solicitation or sale would be unlawful prior to registration or qualification under the securities laws of any
such jurisdiction.
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